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PRESENTED BY

23RD - 26TH March 2021
Parmelia Hilton Hotel, Perth, Western Australia

BACKGROUND
In partnership with the Australian Healthcare and Hospitals Association (AHHA), the Continuous Improvement in Care –
Cancer (CIC Cancer) research project will be hosting an inaugural conference in the Perth CBD to raise awareness of valuebased healthcare (VBHC) and the work being done in this area across any/all disease types or conditions. VBHC focusses
on delivering the outcomes that matter most to patients at the optimal cost. This approach is already transforming whole
health services e.g. NHS Wales, the Dutch health system and has been adopted by some of the largest health care providers
worldwide e.g. MD Anderson.
The aim of the conference will be to showcase and celebrate Australian value-based healthcare innovation, initiatives,
implementation, research, and training from all areas of the health care system, with discussion on topics as diverse as
cancer, stroke, dental health, and more.
• Focus will be given to practical applications of VBHC, rather than a theoretical approach, with innovative opportunities
for involvement and discussions about how to put VBHC into practice.
• The program will include a pre-conference workshop on 23-24 March for 60-80 delegates. This will be an outreach
version of the internationally renowned Dell Medical School Value Institute VBHC 2-day introductory program and will
act as the launch of the AHHA-managed VBHC education programs.

WHY SPONSOR OR EXHIBIT
Value-based health care is becoming a major movement in the health care sector. Both in Australia and internationally,
health services and systems are exploring opportunities to move from a focus on the volume of services delivered to the
value of outcomes achieved through a range of transformative projects and actions. In doing this, these organisations are
seeking a range of new products, services and skills to assist them.
This conference offers sponsorship opportunities to showcase and associate your brand with the emerging changes arising
with the VBHC movement in Australia. As an inaugural event, opportunities exist to be seen as an innovator and leader in
the healthcare sector and to engage with organisations which are actively seeking support for this transformation.
The selection of sponsorship packages featured in this prospectus varies in commitment level, providing marketing solutions
for any sized organisation. In addition to the packages outlined, sponsorship packages can be customised to meet your
organisation’s objectives.

EXPECTED ATTENDEES
It is expected that the conference will attract 250-350 delegates, consisting of senior clinical health professionals, hospital
and health service managers, policy makers, consumers, academics, and health services researchers. Opportunities will also
be made available to emerging clinicians and policy makers of the future.
Focus will be placed on appealing to local, national, and South East Asian and New Zealand health services and institutions.
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GENERAL INCLUSIONS
General inclusions in sponsorship packages are:
• Opportunity to display in the Exhibition Area for the event
• Recognition (at the level specified in the sponsorship type) on conference website and summary program, conference
app (if sponsorship attained) with inclusion of your logo and, where applicable, a link to your website or an
advertisement (finished artwork to be supplied by sponsor)
• Verbal recognition of sponsorship at the opening plenary session and your logo to appear on PowerPoint slides during
the opening session and on the ‘Thanking Sponsors’ PowerPoint slide during plenary sessions
• Identification as a ‘sponsor’ on your name badge
• Complimentary registration to the conference (at the level specified in the sponsorship type) where registration
includes attendance at the Plenary Sessions, Concurrent Sessions, and the Welcome Reception plus any other social
event included in the registration cost but not yet determined. Registration at the pre-conference workshop is NOT
included
• Discounted registration fee for additional registrations from your organisation
• Attendance numbers and an electronic delegate list (name, position and organisation) subject to delegate consent
• One promotional insert (to be approved for size by the Conference Organisers) included in the delegate satchel
Specific additional inclusions, and detailed extent of these inclusions, are noted in package descriptions.

ABOUT US
The Continuous Improvement in Care - Cancer Project (CIC Cancer) is a multi-institutional program of research that seeks
to bring VBHC to public and private healthcare settings in Western Australia (WA). Our aim is to create value through
improving outcomes whilst containing costs through measuring and acting on variations in outcomes that are important
for people diagnosed with cancer. To the best of our knowledge, this is the first time that VBHC processes have been
implemented simultaneously across multiple hospitals in both public and private healthcare sectors within Australia. For
more information, visit: www.ciccancer.com
The Australian Healthcare and Hospitals Association (AHHA) is the independent peak membership body and advocate for
the Australian healthcare system and a national voice for universally accessible, high quality healthcare in Australia. AHHA
has a particular focus on education, research and innovation that enhances integration of care, including development of
new models of care, and funding models that support a sustainable, high quality and universally accessible health system.
For more information, visit: www.ahha.asn.au

Enquiries to:
Lesley Millar
Research Program Manager
University of Western Australia
+ 61 8 6151 1123
lesley.millar@uwa.edu.au
Terri McDonald
Communications Officer
Australian Healthcare & Hospitals Association
+ 61 2 6162 0780
communications@ahha.asn.au

WELCOME RECEPTION SPONSOR
$20,000 EXCL GST

EXCLUSIVE OPPORTUNITY

An opportunity exists for your organisation to sponsor the Welcome Reception. This even will close the preconference workshop and open the conference in style. Join the delegates as they network, make, and renew,
acquaintances.
In addition to, or specific levels of, general inclusions:
• Opportunity to address attendees during a 5-minute welcome speech at the Welcome Reception and provide
two freestanding banners (to be supplied by the sponsor)
• 150-word corporate message for website, summary program, and potentially the conference app
• One-quarter page colour advertisement in the official conference summary program
• One-half page colour advertisement in any special conference abstract edition of the AHHA publication The
Health Advocate through advertisement in a prominent location (finished artwork to be supplied by sponsor)
• Three complimentary conference registrations
• Two complimentary additional tickets to the Welcome Reception.

EXHIBITION/POSTER SPONSOR
$20,000 EXCL GST

EXCLUSIVE OPPORTUNITY

This is an opportunity to be the sole sponsor of the exhibition/poster space and sole provider of barista-style
coffee to all conference delegates and exhibitors for the duration of the conference. The exhibition area will
be in the centre of the conference venue and includes a barista station, espresso coffee supply, baristas and
consumables. The station will be staffed during all catering breaks.
In addition to general inclusions:
• Opportunity display two free-standing banners next to the barista station (to be supplied by the sponsor)
• Opportunity to provide sponsor-branded coffee cups (to be supplied by the sponsor subject to approval by
the venue and Congress Organisers and at sponsor’s expense)
• Opportunity to provide sponsor branded uniforms (hats, aprons, etc.) for the barista station staff to wear
(to be supplied by the sponsor subject to approval by the venue and Congress Organisers and at sponsor’s
expense)
• 150-word corporate message for website, summary program, and potentially the conference app
• One-quarter page colour advertisement in the official conference summary program
• One-half page colour advertisement in any special conference abstract edition of the AHHA publication The
Health Advocate through advertisement in a prominent location (finished artwork to be supplied by sponsor)
• Three complimentary conference registrations

KEYNOTE SPEAKER SPONSOR
$15,000 EXCL GST

MULTIPLE OPPORTUNITIES

This sponsorship opportunity includes naming rights to a plenary session. A major highlight of the conference
program are plenary sessions presented by key industry leaders, including consumer representatives, and
these will draw some of the largest audiences of any session. A copy of the program will be provided to enable
sponsors to select the plenary session that best suits their marketing objectives, in consultation with the
Conference Organisers and Program Working Group.
In addition to general inclusions:
• Opportunity to introduce the speaker of sponsored session and display one free-standing banner in the
sponsored keynote speaker session room (to be supplied by the sponsor)
• 100-word corporate message for website, summary program, and potentially the conference app
• One-eighth page colour advertisement in the official conference summary program
• One-quarter page colour advertisement in any special conference abstract edition of the AHHA publication
The Health Advocate through advertisement in a prominent location (finished artwork to be supplied by
sponsor)
• Two complimentary conference registrations

SPONSORED BREAKFAST SEMINAR

$15,000 EXCL GST

TWO OPPORTUNITIES

This sponsorship provides an opportunity to host a breakfast workshop/seminar on either the 25/3/21 or
26/3/21. This may be by invitation only, allowing you to choose which delegates you would like to attend, or be
open to all delegates.
In addition to general inclusions:
• Opportunity to select and introduce speakers for the sponsored session and display one free-standing banner
(to be supplied by the sponsor) in the sponsored breakfast session
• 100-word corporate message for website, summary program, and potentially the conference app
• One-eighth page colour advertisement in the official conference summary program
• One-quarter page colour advertisement in any special conference abstract edition of the AHHA publication
The Health Advocate through advertisement in a prominent location (finished artwork to be supplied by
sponsor)
• Two complimentary conference registrations

SPONSORED ‘THINK-TANK’
$15,00 EXCL GST

EXCLUSIVE OPPORTUNITY

This sponsorship provides an opportunity to host a session on the afternoon of 26/3/21 for health service
managers and policy makers to discuss practical strategies for implementation within a WA health services
context. This may be by invitation only, allowing you to choose which delegates you would like to attend, or be
open to all delegates.
In addition to general inclusions:
• Opportunity to provide, and introduce, a facilitator (at sponsor’s expense) for the sponsored session and
display one free-standing banner (to be supplied by the sponsor) in the sponsored session
• 100-word corporate message for website, summary program, and potentially the conference app
• One-eighth page colour advertisement in the official conference summary program
• One-quarter page colour advertisement in any special conference abstract edition of the AHHA publication
The Health Advocate through advertisement in a prominent location (finished artwork to be supplied by
sponsor)
• Two complimentary conference registrations

VBHC AWARDS SPONSOR

$10,000 EXCL GST

MULTIPLE OPPORTUNITIES

This sponsorship will provide your organisation with an opportunity to be associated with the inaugural awarding
of prizes in a new AHHA Australian Centre for Value-Based Health Care awards program that recognises VBHC
innovation and excellence. By naming one of the awards you will strategically align your organisation with this
emerging change to healthcare delivery and improved outcomes for patients.
The three awards will be:
• the innovation award - for a project in the start-up or early phases that is significantly innovative
• the inspiration award - for a mature project delivering results
• the collaboration award - for a project that works across sectors (i.e. primary and acute) or disciplines
In addition to, or specific levels of, general inclusions:
• Your company name becomes part of one of the awards
• Opportunity to address attendees during a 5-minute welcome speech at the Awards Ceremony and provide
one freestanding banner (to be supplied by the sponsor)
• 100-word corporate message for website, summary program, and potentially the conference app
• One-eighth page colour advertisement in the official conference summary program
• One-quarter page colour advertisement in in any special conference abstract edition of the AHHA publication
The Health Advocate through advertisement in a prominent location (finished artwork to be supplied by
sponsor)
• One complimentary conference registration

COMMUNITY CONVERSATION
$10,00 EXCL GST

EXCLUSIVE OPPORTUNITY

This sponsorship provides an opportunity to host a half-day session on 24/3/21 for health consumers to provide
input to the concept of value-based healthcare implementation and discuss practical strategies within a WA
health services context. The recommendations arising from this session will feed into the Sponsored Think-tank
session to be held on 26/3/2021.
In addition to general inclusions:
• Opportunity to provide, and introduce, a facilitator (at sponsor’s expense) for the sponsored session and
display one free-standing banner (to be supplied by the sponsor) in the sponsored session
• 100-word corporate message for website, summary program, and potentially the conference app
• One-eighth page colour advertisement in the official conferance summary program
• One complimentary conference registration

CONFERENCE APP SPONSOR

$7,500 EXCL GST

EXCLUSIVE OPPORTUNITY

Put your business in the palm of every delegate’s hand during the conference by sponsoring the main tool
for communication and information for delegates at the conference. From prior to attendance, the app will
be a central hub for attendees to connect, build their schedule, and stay up to-date on events. Delegates will
personalise their program, review speaker information, search the sponsor and exhibitor listings, and view floor
plans via the app.
In addition to general inclusions:
• High profile branding within the app, including use of your corporate colours, logo and other messaging
• 50-word corporate message for website, summary program
• One complimentary conference registration

SCHOLARSHIP OPPORTUNITIES
MULTIPLE OPPORTUNITIES

Attendance at this event is a fantastic opportunity to grow both personally and professionally through the information
learned and the connections made. However, the costs associated with registration, accommodation and travel on top of
time away from work can be prohibitive for certain groups.
We are interested in working with sponsors to support the attendance at the conference by both Australian and
international:
• Healthcare Consumers;
• Indigenous health professionals;
• Delegates from developing nations; and
• Early career health professionals or researchers.
If your organisation would like to support the attendance of representatives of one or more of the above groups, please
contact us to discuss the options. The number, geographic region and process to select scholars would be determined in
partnership with the sponsor.

DESIGN YOUR OWN

Cannot see what you need here? Please enquire to discuss a custom sponsorship package.

Value-Based Health Care Conference 2021
Sponsorship Ageement Form
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Welcome Reception

$20,000

1

Exhibition/poster Space

$20,000

1

Keynote Speaker

$15,000

Multiple

Sponsored Breakfast Seminar

$15,000

2

Sponsored ‘Think Tank’

$15,000

1

VBHC Awards

$10,000

3

Consumer Conversation

$10,000

1

Conference App

$7,5000

1

Scholarships

POA

Multiple

Other - to be discussed

POA

Multiple

Status

Your Choice

SOLD

PAYMENT DETAILS
Total Amount Payable AUD $___________
The Conference Organisers will forward an invoice upon acceptance of sponsorship and, once confirmed, will be in
contact regarding your sponsorship entitlements.
TO SECURE YOUR SPONSORSHIP (and for any other enquiries)
Complete and return to:
• Lesley Millar, University of Western Australia at lesley.millar@uwa.edu.au
or
• Terri McDonald, Australian Healthcare & Hospitals Association at communications@ahha.asn.au
DECLARATION
I have read the Sponsorship and Exhibition Prospectus and agree to the ‘Terms & Conditions’ outlined in the
document. I declare that I am authorised to make this commitment on behalf of my organisation.

Name: _____________________________ Signature: ______________________________ Date: ___________

SPONSORSHIP AND EXHIBITOR TERMS AND CONDITIONS
Sponsor Agreement
Completion of the Sponsor Agreement Form does not confirm acceptance of offer. Conference Organisers reserve the right to determine
which applications are accepted. All sponsorships will be confirmed in writing.
Payment
Acceptance of offer is by completion of the Sponsor Agreement Form. Payment is required within 30 business days of receiving a
sponsorship tax invoice, unless other arrangements are made with the Conference Organisor. All payments must be received by the
due date. Failure to comply with payment terms may result in the sponsor not receiving full benefits as outlined in the package. All
Sponsors’ benefits are conditional on receiving payment, and receiving artwork, goods etc. in a timely manner and are subject to meeting
publication deadlines. Should a sponsorship benefit precede payment that benefit will no longer be available to the Sponsor.
Cancellation
Conference Organisers may postpone or amend the time the exhibition will be held to a more suitable time. In the event of industrial
disruptions and any other circumstances that occur that mean the Conference cannot take place, the Conference Organisers accept no
responsibility for losses incurred by Conference participants, sponsors, and exhibitors.
Notification of cancellation by the Sponsor must be submitted in writing to the Conference Organisers.
• For cancellations made 6 months prior to the Conference (23 September 2020), 50% of total sponsorship will apply as a cancellation
fee.
• Cancellations made after 3 months prior to the Conference (23 December 2020), will receive no refund.
• The Sponsor and/or exhibitor shall not be entitled to any refund in the event of cancellation of the sponsorship because of industrial
action, blackouts or any cause outside the control of the Conference Organisers.
Exhibition space allocation
Exhibition space location will be allocated according to the level of the sponsorship package, and in the order in which sponsorships are
booked. The Conference Organisers have the exclusive right to allocate exhibition booths available to the exhibitor and may alter the
exhibition, should it prove necessary. The exhibitor’s wishes will be considered as far as possible. The Conference Organisers will confirm
your final booth allocation 4-6 weeks prior to the conference.
Exhibitors
Participation is entirely at the exhibitors’ risk. The exhibitor guarantees the Conference Organisers against all claims by third parties in
consequence of damage caused by the exhibitor during the exhibition. Exhibitors:
• must hold current public liability insurance cover for their booth;
• are wholly responsible for the security and safekeeping of items and staff at their booths;
• will be responsible for any damage to the walls or the floor of the building occupied by the booth; and
• will be responsible for any loss or damage to the booth, partitions, electrical fittings, and lights provided for the exhibitor.
The offering and distribution of promotional materials may only take place within the immediate vicinity of booths, except where
expressly permitted.
Coffee
No barista or coffee machines are allowed at individual booths in the exhibition area (excluding arrangements made for the Exhibition/
Poster Space Sponsor). Exhibitors cannot provide any hot beverages to Conference attendees (excluding arrangements made for the
Exhibition/Poster Space Sponsor).
Liability waiver
The Conference Organisers accept no responsibility should the conference be cancelled due to force majeure cases.
Participation in the exhibition does not imply any endorsement or approval by the Conference Organisers. The Conference Organisers
have not assessed, endorsed or approved any display, product representation or promotional material. The Conference Organisers take no
responsibility in relation to the displays, product representations or promotional material of the participants. Conference Organisers shall
not be held liable for any losses, damage, or injuries caused except in cases of demonstrated negligence.

